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Agenda  

• What is twitter 

• Create a Twitter account  

• The Twitter Dashboard  

• Follow people on Twitter  

• How to tweet 

• What is a retweet 

• What is a #hashtag, Trending Topics  

• Twitter Best Practices for Brands  

• Twitter for Mobile Devices  

 

 



What is 

• Social networking and micro-blogging service site that enables users to post 
or read texts posts of up to 140 characters. 

  

• Created in 2006 and quickly gained popularity worldwide with over 300 
million users  as of 2011  

 

• Described as the “SMS of the internet”  

  

• “What’s happening” – the premise  

 

• A source for discovery: sharing relevant information, engaging in 
conversation, networking, searching and connecting.   

 

• Strategic positioning as a “news source”  

 

 



Create a twitter account  

• Profiles are public (there is an option to make them private- protected), hence it’s 
important to consider how you want to be represented and viewed by the 
world.  

  

• Username (example: @AgeingWell_NS)  

 

• Profile Picture (depends on the purpose and perception intended) 

 

• Profile Bio  (a summary/description of who you are. Limit of 160 
characters. Depends on the purpose of using twitter) 

 

• Following, Followers, Lists  

 

 



Twitter Dashboard (home page) 



Twitter Dashboard (profile page) 



Twitter Dashboard (other profiles) 



Follow on twitter 

• Follow anything that interests you from people, news, celebrities to companies  

  

• Once following, updates appear in real time on your twitter timeline   

 

• Who to follow: twitter suggestions based on who you follow  

 

• Browse categories: Art and Design, Books, Business, Entertainment, 
Technology, Politics, Science, Religion, Funny, Fashion, Family, News, etc 

 

• Find Friends: Search contacts/ friends’ emails or invite them 

 

• Activity: What your “following” are following  

 

 



Following and Unfollowing  

Verified Badge 

 

Explain  

 



How to tweet 

Max.  
140 characters  



What is a retweet 



What is a #hashtag, Trending Topics 

hashtag 



Twitter Best Practices for Brands  

• Do your research before engaging customers 

  

• Determine organizational goals 

 

• Track metrics and conversation trends 

  

• Listen and observe before engaging 

 

• Be authentic & believable 

 

• Don’t just strategize: execute! 

 

• Build your Twitter equity and credibility 

 

 



Twitter for Mobile Devices  



Welcome to Twitter and 

Happy Tweeting :D #yay  
 



Resources  

• http://www.gcflearnfree.org/twitter101 

• http://mashable.com/guidebook/twitter/ 

 

http://www.gcflearnfree.org/twitter101
http://mashable.com/guidebook/twitter/

